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New ways to 
invest globally
Speciale Invest and Blume Founders Fund invest 
in the seed round in Winvesta

Swastik Nigam (L) and Prateek Jain

Fintech investment is 
set for a record year
Fintech is continuing to enjoy popularity 
with investors who see it as a sector with 
excellent prospects for sustainable growth. 
The sector’s rise last year against a back-
drop of great uncertainty has continued 
in 2021, with strong investment volumes 
gaining momentum.

Fintech investment activity has in fact 
picked up pace in 2021, with 125 deals 
worth £622 million transacted in H1. 
This volume is up a staggering 79% on H2 
2020’s 70 deals worth £386 million, and up 
from 64 deals worth £374 million over the 
corresponding period a year ago.

Moore Kingston Smith, a leading char-
tered accountants and business advisory 
company, a member of the Moore Glob-
al Group, just published a review of H1 
2021 growth capital investment in the 
fintech sector.

The standout deal of the year, according 
to Moore Kingston Smith, so far involved 
a US giant buying a Swedish scale-up, re-
minding us of the global nature of fintech, 
as well as the hunger of larger institutions 
to up their tech-based customer-centric 
offerings through acquisitions.

After an anti-trust ruling prevented 
Visa from buying US-based Plaid,Visa 
announced its acquisition of open bank-
ing tech specialist Tink, whose single API 
allows customers to connect to bank ac-
counts from their own apps and services. 

Tink had been backed by VCs including 
Dawn Capital, which had also backed 
iZettle, itself acquired by PayPal for $2.2 
billion in 2018.

In May, Accelex, a data acquisition, 
analytics and reporting solution for 
private markets investors and asset ser-
vicers, raised $5 million of seed funding 
in a round co-led by Illuminate Finan-
cial and Albion.

Expon Capital and SixThirty Ventures 
also participated in the round. Start-up 
Payhawk raised a $20 million Series A 
round in April led by QED Investors, 
which are backers of Klarna, and Earlybird 
Digital East, which was already invested 
in the company since its seed round a year 

prior. Payhawk offers a platform that uni-
fies company payments and expenses and 
is based in London and Sofia.

HSBC’s No Fixed Address programme 
has been gaining traction. The initia-
tive was a collaboration between Shelter, 
HSBC UK, and other homelessness or-
ganisations to support people with no 
fixed address and thus no access to a basic 
bank account. 

This latest report shows that invest-
ment sizes and stages vary as investors 
seek out a variety of opportunities. Fin-
techs looking to boost their sales or geo-
graphic reach through organic growth or 
transformational M&A may benefit from 
financial backers with experience in this 
exciting space.

UK recovery from pandemic
The COVID -19 pandemic has caused the 
UK economy to shrink by 10%  in the year 
2020. Mr. Rishi Sunak, the Chancellor, has 
forecasted a rebound by 2021 in his Green 
Budget and predicted annual growth of 
4% by the end of this year. 

The economic forecast is to return to 
pre-Covid levels by the mid of 2022 and 
a growth of 7.3% the next year. Many peo-
ple have lost their jobs since the pandemic 
beginning of March 2020. With furlough 
and government support schemes in 
place, unemployment is expected to peak 
at 6.5% next year, which is lower than 
11.9% predicted previously.

The government has shelled out £352 
billion towards Covid support. However, 
with the furlough scheme which started to 
unwind last month, there is concern over 
unemployment drifting upwards.

UK GDP  is estimated to have grown by 
0.8% in May 2021, the fourth consecutive 
month of growth, but remains 3.1% below 
the pre-coronavirus pandemic levels seen 
in February 2020.

Meanwhile, Mr. Sunak is preparing for a 
tough budget, known as the autumn

Spending Review, in the coming weeks. 
He urges UK people that small business-
es are key to our innovation and econ-
omy and will therefore be an essential 
part of our recovery from the pandem-
ic, which is why we are leveling up their 
skills through the Help To Grow schemes 
launching this Autumn. 

Mr. Sunak said he felt “cautiously op-
timistic” as the country reopens and it 
should feel confident as the economy 
moves “up a gear”. So far, the UK data 
looks promising in two respects. Firstly, 
vaccines seem to have significantly redu-
ced the health risks from the virus, and 
secondly, the UK’s GDP estimate for May 
shows that activity has rebounded with 
the easing of restrictions.

Rishi Sunak
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The UK headquartered Winvesta, a neo-
bank building cross-border banking and 
wealth management that enables Indians 
to open multi-currency accounts and in-
vest globally, announced that it has raised 
an undisclosed amount as part of its seed 
round from Speciale Invest, a seed stage 
venture capital firm, Blume Founders 
Fund, and Kunal Shah. The fresh fund-
ing will help the start-up to scale its op-
erations including hiring fresh talent to 
build a world-class team as well as bol-
stering technology. The new investors join 
an elite set of advisors and investors that 
include the likes of Umang Bedi of Daily-
Hunt, Bahram Vakil of AZB & Partners, 
Rama Bijapurkar, renowned board mem-
ber, and Andre Mohamed, former head of 
Wealth and Trading for Revolut.

Winvesta was founded in 2019 by Swas-
tik Nigam and Prateek Jain with the vision 
to make global banking and investments 
accessible to every Indian. Ridding peo-
ple of the preconceived notion that bank-
ing and investing overseas is only for the 
uber-rich, Winvesta’s clients can save, in-
vest and spend in 30+ currencies includ-
ing USD, GBP, and EUR. This helps them 
manage all their international finances in 
one place. Winvesta also enables Indian 
residents to invest in global brands like 
Apple and Tesla, that they know, use, and 
love, with a simple and compliant process. 

“International banking and investing 
has been complicated and expensive for 
Indians. With a vision to make this seam-
less and convenient, we have brought 
global banking and investing to the fin-

gertips of every Indian investor with an 
easy and hassle-free process. We have 
always maintained a very high regulatory 
bar for ourselves and Winvesta recently 
received its neobanking license in the UK 
to continue building numerous products 
to serve India and the world. Our client 
set is swiftly increasing as we’ve started 
serving not just individuals, but busi-
nesses, wealth managers and institutions 
as well. This helps us  lay the foundation 
for targeting the cross-border flow op-
portunity of over USD 700bn for India 
and beyond. We thank the investors for 
believing in us and our products. This 
gives us immense confidence to drive 
and strengthen our efforts in building a 
world-class platform. This investment is 
in the run-up to our pre-Series A round,” 
said Swastik Nigam, Founder & CEO, 
Winvesta.

“We are excited to partner with Win-
vesta, who we believe is disrupting the 
financial services space by making global 
banking and investing accessible for Indi-
an customers. With this investment, Spe-
ciale will continue to fuel Winvesta’s ef-
forts in redefining and innovating backed 
with excellence and great expertise”, said 
Vishesh Rajaram, Managing Partner at 
Speciale Invest.

“We at Blume believe that the Interna-
tional banking and Investment/ Adviso-
ry space is ready for disruption, and this 
triggered our investment in Winvesta 
through our new initiative, the Blume 
Founders Fund”, said Sarita Raichura, 
Principal, Blume Ventures.

By Vidhi Desai
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Continued efforts in Performing 
Arts: Sanskruti Centre’s journey 

International Mithila Summit

The time between 2020-2021 saw co-
lossal ramifications steered by the mi-
nuscule COVID pandemic. Not only 
did it impact economies and jobs, but 
also the areas of education, training, 
mental health, and arts intensely. In-
dividuals, communities, organisations, 
governments, institutions, and busi-
ness firms, therefore, redefined their 
goals in conjunction with the situation.
   Persisting on, Sanskruti Centre 
for Cultural Excellence continued 
conveying key messages of hope and 
strength via virtual events, events that 
promoted cultural engagement, cele-
bration, and appreciation, events that 
raised awareness about lesser-known 
art forms, and linguistic diversity of 
India and left meaningful imprints.
   From a classical dance on multi-lin-
gual composition ferrying an import-
ant message of resilience against the 
pandemic to a cascade of webinars, 
the presentations provided a broad 
spectrum of subjects and culturally 
important messages for public benefit 
and consumption. Some of these were 
viewed by more than 5,000 people. Vir-
tual events included how to propagate 

art and culture in the face of adversities, 
the link between art and mental health, 
the link between art and archaeological 
representations, overcoming Math Pho-
bia, the role of arts in the promotion of 
Vedic knowledge, eco-literature, and 
events that highlighted a unique palette 
of regional diversity of India spotlight-
ing Ladakh, Nagaland, Mithila, Sindhi, 
Odisha and Rajasthan, among others. 
  These events highlighted distinct 
handicrafts, dances, music, language, 
literature, and cuisine unique to the 
regions and communities. Several were 
first of their kind in the UK and San-
skruti Centre stands as the only organ-
isation that touched the said variety of 
regional cultures so comprehensively.
   Not only hosting inhouse programs, 
Sanskruti also became part of some of 
the Healing our Earth sessions appre-
ciated by a range of online attendees 
from across the world and collabo-
rated with NWAMI (Networking for 
World Awareness for Multicultural 
Integration) for marking the World 
Integration Day, and very recently 
with International Mithila Summit.
   As the 75th Independence Day celebra-

Reclaiming Magic: 
Royal Academy of Arts 
annual event kicks off

The world’s most joyful art exhibition is 
back from 22nd September till 2nd Jan-
uary 2022. From icons to the up-and-
coming, find the art you love from over 
1,300 works selected by coordinator 
Yinka Shonibare and a panel of artists, 
under the theme of ‘Reclaiming Magic’. 
British-Nigerian artist Yinka Shonibare 
will be working with a committee of Royal 
Academicians, chaired by the President 
of the Royal Academy (RA), Rebecca 
Salter. The members of the 2021 Sum-
mer Exhibition committee will be Tony 
Bevan, Vanessa Jackson, Mali Morris, 
Humphrey Ocean, Eva Rothschild, 
Bob and Roberta Smith, Emma Stib-
bon, and David Adjaye. Here’s what 
you need to know about this wonderful 
art tradition that’s over 250-years-old.
It’s open to all artists
The RA was founded to champion the 
practice of art, with one of its promises 
an open invitation to the public to submit 
work for an annual show. It’s happened ev-
ery year since 1769 – lending it plenty of 
weird traditions and legendary incidents 
(read on for an in-gallery showdown be-
tween Turner and Constable). Entrants 
have even included famous names; from 
Winston Churchill (who exhibited un-
der a pseudonym) to more recently, 
comedians Joe Lycett and Harry Hill.
The work is for sale

The Summer Exhibition has always been 
an opportunity for artists to sell their work. 
In today’s show, the artist remains the sell-
er of the work and the RA takes a 30% 
commission. The proceeds go towards the 
RA Schools, where tuition is free for our 
post-graduate students each year. Many 
works are also available to buy online.
Leading artists exhibit too
Alongside the selected entries, the Royal 
Academicians – the artists and archi-
tects elected to run the RA – can choose 
to put in up to six works each year, with 
other artists also commissioned to cre-
ate work for the show. This is the reason 
that first-time exhibitor can quite eas-
ily find their entry next to work by the 
likes of Grayson Perry and Tracey Emin.
The final choices are made in the gallery
After several rounds of judging, the 
committee make their final selections 
for inclusion inside the gallery, as they 
try out pieces on the wall during the 
eight-day hang. The exhibition is fi-
nalised on “Sanctioning Day” when 
the committee meets for the last time 
– after this, no changes can be made.
…and the committee drinks beef tea
One of the committee’s great privileg-
es (we write this having never tasted it, 
of course) is the mysterious “beef tea” 
that they’re offered during the eight-
day hang. The recipe remains secret.

Yinka Shonibare

The world’s most joyful art exhibition is back from 22nd Sep-
tember till 2nd January 2022. From icons to the up-and-coming, 
find the art you love from over 1,300 works selected by coordi-
nator Yinka Shonibare and a panel of artists, under the theme of 
‘Reclaiming Magic’. 

By Anuhya

tions of India Azadi ka Amrit Mahot-
sav were launched in the first quarter 
of 2021, Sanskruti Centre became the 
first in the UK to have marked 5 events 
highlighting the art forms Yakshagana, 
Dollu Kunitha, Kamsale, Veeragase of 
Karnataka, Koodiyattam and Ottan 
Thullal of Kerala, Seraikala Chhau of 
Jharkhand, and an event that brought 
Sanskrit stalwarts and scholars together 
to stress its relevance and present poetry.
   Sanskruti has the distinction of 
researching, promoting, and high-
lighting lesser-seen folk and trib-
al dance traditions for the last few 
years, at different venues, events, 
and occasions. It has been found-
ed a decade ago by Mrs. Ragasudha 
Vinjamuri, an award-winning danc-
er, university educator, and Limca 
Book World record holder. She has 
recently presented invocation dance 
before the Vice President of India 
honorable Venkiah Naidu during 
the virtual Telugu Bhasha Dinot-
savaalu where 75 organisations from 
throughout the world have taken part.
  All webinars are available at 
www.facebook.com/Sanskruti100



Hello, I am Garlic! You might think I 
am just a stinky perennial herb but the 
ancient Indian and Chinese medicine 
recommend that I can help in respira-
tion and digestion. 

Your ancestors and their ancestors kept 
growing me for a reason or I would be 
extinct. Because of my popularity, I am 
now a research subject and used in mod-
ern medicine. 

I can boost your energy levels that 
burn all the calories, keeping you fitter. 
Oh yes! I keep your weight in control by 
suppressing your appetite. That means I 
am preventing you from overeating! 

 I am also an antibiotic and help la-
dies with gynaecological problems. Use 
me for a toothache, arthritis or chronic 
cough. I am all yours! As per WHO, 17 
million people die because of Cardio-
vascular diseases ( CVDs) each year and 
this is estimated to reach 24.8 million by 
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Ask Kirti....

Kirti Soni, Psychotherapist, Wel-
fare Advisor, Life Guru, basically 
all-round good egg and Founder 
of Daws Hill Projects.

You may know Kirti from Grenfell, Uni-
versities, Jeevan NHS Blood Transplant, 
Covid19Mental Health support, or from a 
myriad of other places and organisations 
where Kirti is much sought after for her 
sage advice, practical information, and 
clear guidance on all things life.

Join her on this exclusive column as she 
answers your questions about anything 
and everything. 

From the human psyche to parenting, 
from relationships to your own personal 
or professional dilemmas, Kirti has an in-
credible ability for getting to the heart of 
whatever is troubling you thus leaving you 
feeling lighter, as if a wise friend has just 
opened the curtains for you and let the 
light come pouring in.

Enquirer: I’m really looking forward to 

my son’s graduation but can’t stop worry-
ing about his father, my ex, being there. 
We separated about 15 years ago and each 
meeting, birthday, or Xmas is ruined by 
his critical comments. I don’t want the day 
ruined for my son and on a side note will 
I have to pose for a parent’s portrait with 
my son and my ex?

Kirti: Firstly hold on tight to what is 
good here: Your son has successfully com-
pleted his degree - yay! 

You and your son have his milestone, the 
graduation ceremony coming up - yay! 

With that positive head on let’s take a 
look at the blot on the horizon. 

You haven’t mentioned if you both have 
new partners, but in any event, most grad-
uation ceremonies only permit two guests, 
so I’ll assume partners are not attending.

If you and he are on talking terms is it 
possible for you to call/meet for a coffee 
and pleasantly ask him to help you with 
ideas for say a graduation gift for your son 
and how you can both work together as 

proud parents to give him a great gradua-
tion day, free of any previous hostilities etc. 

If you’re not on talking terms then I sug-
gest a polite message, along the same lines 
as above, and then work forward from 
that, maintaining pleasantries all the time.

As for the portraits, we can take that 
worry off the table immediately because 
graduation photographers usually have 
bundle offers, you can choose a bundle 
where you have a pose with your son, then 
your ex has a pose with your son (and 
there is always one of just the graduate 
alone) - I can assure you that you certainly 
wouldn’t be the first family to request this.

So now, the only real worry that remains 
is what will you wear??? 

This is as much your achievement in 
having raised this young graduate as it 
is your son’s, so you absolutely deserve 
a new dress, bag, and shoes at the very 
least, happy shopping dear Enquirer, en-
joy each moment of the Graduation Day 
with your son.

‘Newly qualified, Ismat Khan, drawn to Allied Health Profes-
sional career by her interest in wider healthcare roles’
Moved by the care that her grandpar-
ents received, Ismat Khan was inspired 
to choose a career and qualification in 
the NHS.

Ismat says, “I always knew I wanted to 
get into healthcare but I thought that the 
NHS was only about becoming a doctor 
or nurse. I changed career paths when I 
decided to drop chemistry at school. I 
explored other options through a future 
career programme and open days. Only 
then did I understand the whole variety of 
healthcare professionals.

The sharp and savvy 21-year-old, grad-
uated from the University of Cumbria in 
July 2021.

Ismat embraced opportunities to help 
during the coronavirus (COVID-19) 
pandemic from the very beginnings of 
the unprecedented times. “The course 
exceeded my expectations!” she says, ex-
citedly. “It provided me with many place-
ments, even during Covid. It gave me the 
unique opportunity to develop myself as 
a person and a professional. I was also 
among 40,000 student healthcare workers, 

including nurses, midwives and paramed-
ics, who returned to placements to help 

on the frontline. In my final year, under a 
protective environment during Covid, we 

had lots of opportunities on the front line, 
and pushed to be independent too.”

The course gave Ismat a few surprises. “I 
found it shocking that a large majority of 
patients who come into hospital require a 
scan at least once through their treatment. 
I don’t think that the population realises 
who we are, which is ironic as medically 
imaging sits at the forefront of modern 
medicine. My other surprise was getting 
on placement so early on in our first year, 
getting hands-on experience and un-
derstanding the role of a radiographer 
straight away. That helped me to decide 
very quickly if this profession was right 
for me. 

This role is different every day. We get to 
be part of a whole range of departments 
across the hospital and there are several 
options to specialise and progress. Every 
day is different. I meet a whole range of 
people from the elderly to children. A 
hand or chest x-ray may be the same task, 
but it needs to be handled uniquely pa-
tient to patient. There are such different 
people, with different circumstances and 

behaviour on the day. Some may be anx-
ious, or just wanting to chat.”

Most people don’t know what a radiog-
rapher does. “Radiographers, I think, are 
unique!” Ismat enthuses. “Radiography 
can have so much emotional interaction. 
Especially with children! Sometimes they 
are so scared of equipment, and we need to 
make sure our approach is appropriate so 
they’re relaxed and gain a good report in a 
short space of time. Each day, each patient 
is different. You never know who will come 
through the door!

“Meeting new people, for sure, is the 
most rewarding thing. It’s a cliché but pa-
tients, at the end of the day, make working 
in the NHS rewarding.

I had never realised that there were so 
many opportunities for progression in my 
role. For example, leadership. I never re-
alised when I entered into this profession 
that I could get into teaching and mentor-
ing, which I love, having had great teachers 
and mentors that I now look up to too, as 
role models.

Search ‘NHS Careers’ to find out more.

Garlic Magic
2030 in the world.

Most importantly, I reduce the risk fac-
tors for CVDs and cancer.

As per WHO, 17 million people die 
because of Cardiovascular diseases ( 
CVDs) each year and this is estimated to 
reach 24.8 million by 2030 in the world.

Allicin was discussed as an active com-
pound with regard to the beneficial ef-
fects of garlic in atherosclerosis. Allicin 
showed a favorable effect in reducing 
blood cholesterol, triglycerides, and glu-
cose levels and caused a significant de-
crease in lowering the hepatic cholesterol 
storage. Accordingly, both in vivo and 
in vitro results demonstrated a potential 
value of allicin as a pronounced choles-

terol-lowering candidate, providing pro-
tection against the onset of atherosclero-
sis. So don’t underestimate me. Add me 
into your diet today!

By Minakshi Koch

To advertise with us, call: 079 8575 2738 or 077 9183 2241



5

LIFESTYLE
AMCHANGE

What is the beautiful essence of empowerment?

What is Empowerment?
Empowerment – a word that has in recent 
years gained a lot of attention. In simple 
language, empowerment means to give 
(someone) the authority or power to do 
something. In literal terms, the meaning 
is the process of becoming stronger and 
more confident, especially in controlling 
one’s life and claiming one’s rights. Over 
the years this word has become a very 
common jargon to inspire and be inspired. 
With time, we have somehow become 
delusional to think that we can empower 
the other person. The truth is that em-
powerment is a process that starts from 
within. Empowerment is a dormant seed 
that resides within everyone. An outward 
trigger can spark the initialisation of em-
powerment but the flame will rise to its full 
potential only when it is fuelled from with-

in. The spark may be triggered by a guru, 
a friend, a book, a movie, and sometimes 
an experience. 

The moment the first thought of ques-
tioning your current state of existence 
arises, you seed the foundation of the 
thought of empowerment in your mind. 
Do I really want to do this? Why am I 
stuck in this situation? How can I change 
my life? Questions like these open a por-
tal that leads to a new dimension of mind 
where you can suddenly see your life from 
a new perspective. The same situation and 
routine will make you uneasy. 
Why do we need to be empowered?
To empower is to revive your power and 
embrace its energy. It takes just one small 
experience or trigger sometimes to awak-
en this sleeping serpent and give it space 
to twist and rise through the spine. By 
nature, we all are empowered beings. Our 
soul knows the potential of its powers but 

into the darkest corners of your soul and 
understand that your inner light initiates 
right from that spot. 
How does the inner transformation happen?
When you invoke your inner Kali, the first 
emotions that you will have to deal with 
are anger, guilt, remorse, and jealousy. 
Out of these, anger and guilt will be the 
most difficult to handle. You will be furi-
ous every time you let yourself be humil-
iated or every time you dishonoured your 
inner woman. This is natural. The throat 
chakra will glow so this energy will flow 
involuntarily. But what you must do at this 
point is to call on to your inner Buddha; 
the wise one. Every rage must be dealt 
with wisdom. In reality, that balance of 
passion and compassion is the true es-

Ekta Bajaj, Author of The Voice of 
Kali, a transformational book to 
invoke your inner warrior. She is also 
co-founder of AIM Storylab Publish-
ing,  an empowerment speaker, learn-
er of Vedanta, Sanskrit, and ancient 

the moment we address ourselves as mere 
mortal beings, we forget the true essence 
of our existence. We are too caught up 
with mundane tasks of getting to work 
on time, grabbing the next project, or 
networking with the right set of influen-
tial people. In between all the humdrum, 
we forget that all the power that we are 
searching for outside is already within us. 
This reminder is a must for us. Just like 
the shimmering rays that dance on the sea 
are nothing but a reflection of the mag-
nificent sun, the fortitude of our actions 
is the reflection of the radiant light of our 
soul. The more we recognise that all that 
we conduct outwards is an outcome of our 
own inner power, our mind and actions 
will be driven by purpose, not fear. In re-
ality, we don’t need to be empowered; we 
need to be free of the need itself. We need 
to be liberated of the thought of exitance 
of any bondage. 
Why should we tap into the energy of 
Kali to initiate a transformation?
I believe that Kali is the highest psychic 
state of empowerment, It’s a mindset or 
a way of living. The energy of Kali sits 
dormant and like Kundalini it rises above 
with force. The beautiful thing about this 
energy is that it does not leave anything 
ignored. Every fear, every pain, every 
thought that was shoved under the car-
pet has to come out. Kali gives you the 
courage to eradicate the issues from their 
root. It gives you no scope to work on a 
superficial level. You will have to dig deep 

sence of empowerment. Once you master 
this, you will eventually learn to control 
your emotions and let wisdom take over 
with the power of your soul. This is when 
the true transformation will happen.
Any message for women?
I wish that every woman understands that 
the power to create, nurture and destroy is 
within her.  She just has to invoke her war-
rior woman. My book is not something 
that I have written on my own. These are 
the messages that I have received by tap-
ping into the essence of Kali. I have expe-
rienced every truth and only then have I 
been able to transcript it. The words are 
powerful and have the capacity to initiate 
your inner Kali. 
  I hope you will find your Kali soon.

Empirical support for the common practice 
of joint brand advertising in tourism

Tourism organisations operate in an increas-
ingly competitive environment and continu-
ously face dramatic market changes, some of 
which are due to the recent COVID-19 out-
break. In this context, companies and other 
organisations in emerging tourism destina-
tions struggle to grow and sometimes even 
to survive. 

Destination management organisations 
seek to deal with these challenging market 
conditions by adjusting their marketing 
strategies or introducing new brands. How-
ever, the latter can be risky due to the high 
costs involved in the development of new 
brands and/or limited chances to succeed. 
To overcome these challenges and build trust 

in new brands, brand managers can resort to 
joint brand advertising, a strategic collabora-
tion in which two brands share the advertis-
ing space and the advertising effect. Such a 
branding strategy aims at creating synergies 
between new (or “emerging”) brands and 
more familiar and/or credible ones. 

A recent research from the University of 
Portsmouth, UK and the University of 
Chieti-Pescara, Italy, published in the An-
nals of Tourism Research, provides clear 
evidence for the benefits of implementing a 
joint branding strategy to advertise emerg-
ing heritage sites. 

Dr. Ali Selcuk Can, at the University of 
Portsmouth, said that “this topic is partic-
ularly relevant to tourism academics and 
practitioners, because tourism destinations 
are increasingly seeking to diversify their 
offerings, for instance, through new heritage 
sites and cultural activities.” 

Professor Yuksel Ekinci, at the Univer-
sity of Portsmouth, added that “our results 
shed light on the inherent nature of the 
spillover effect from a highly familiar part-
ner brand to an emerging one. Our studies 
indicate that such an effect results in the 
transfer of positive associations ‒ credibil-
ity in particular ‒ from a familiar partner 
brand to a less familiar (and less credible) 
emerging heritage site brand. Such an effect, 
in turn, favourably influences tourists’ be-
havioural intentions towards the emerging 
heritage site. Interestingly, our research also 
contributes to a live debate on whether the 
UNESCO - WHS brand (an international 

recognition of outstanding universal value) 
can actually be beneficial to heritage sites in 
terms of increased tourism. Our findings 
support this conclusion.” 

Dr. Giovanni Pino, Assistant Professor 
of Marketing at the University of Chi-
eti-Pescara, commented that “from a man-
agerial standpoint, the outcomes of our 
research clearly demonstrate that emerging 
heritage sites could substantially increase 
their ability to attract tourist flows by part-
nering with widely recognised tourist brands 
(e.g. popular national tourist brands) in or-
der to design and implement joint brand ad-
vertising campaigns. Such campaigns could 
not only positively influence the formation 
of tourists’ judgments about emerging heri-
tage sites – with particular reference to their 
credibility – but also, motivate tourists to ac-
tually visit such areas and recommend them 
to other people.”

The researchers, therefore, advise destina-
tion marketers to utilize joint brand adver-
tising  especially when they need to increase 
tourists’ confidence in emerging heritage 
sites. This strategy might be beneficial also in 
the online environment as their analysis of 
study participants’ click through behaviour 
indicates that joint branding strategies pro-
viding information about both emerging 
heritage brands and their partner brands 
could drive traffic to the emerging heri-
tage sites’ official portals, where tourists 
can get information about such destina-
tions and ultimately decide to visit them.

Jaguar Land Rover’s bees gath-
er their first honey harvest

• The project supports employ-
ee wellbeing and enhances 
sustainability at the plant.

• It is a part of a wider employ-
ee-led initiative to establish 
apiaries across Jaguar Land 
Rover’s UK sites

Jaguar Land Rover employees at Solihull are 
producing honey as well as vehicles, with the 
first harvest from their on-site hives. Volun-
teer employee beekeepers have been caring 
for three hives in an apiary which has beco-
me home to around 150,000 bees since being 
installed in 2019. The project is intended to 
support wellbeing and promote environ-
mental benefits.

Employees at Solihull also hosted children 
from nearby nursery, Busy Bees Discovery-
land,  helping them learn more about bees 
and how to look after them. The honey bee 
project is part of a wider employee-led initi-
ative to establish apiaries across Jaguar Land 
Rover’s UK sites.

The global Covid-19 pandemic has highl-
ighted the importance of being outdoors 
for mental and physical health. Mental 
health charities recommend spending time 
in green spaces, while the Government has 
announced additional funding for Green So-
cial Prescribing – nature-based activities 
such as beekeeping, to achieve positive 
mental wellbeing.

Dean Clarke, who works at Solihull and 
is a volunteer beekeeper at the plant, said: 
“It feels amazing to have collected our first 
harvest and to know the bees are happy and 
healthy in their new home.  

“Beekeeping is brilliant for your mental 
health and wellbeing – as well as being great for 
the environment – so this is just the first step 
in our mission to providing a home for a mil-
lion bees across all Jaguar Land Rover sites.” 

Jaguar Land Rover Solihull has more than 
13 acres of woodland and grassland. Earlier 
this year the plant marked ‘No Mow May’ 
by allowing grassy areas on the site to 
grow, to encourage wildflowers, and pro-
vide food for pollinators.

London, October 2021 

Dr. Ali Selcuk Can
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How to master French fashion style
If you have a vague idea of what French style is, here is your ultimate guide on French girl style to all seasons, written by Pooja

When you think of French style, Parisian 
in particular it resembles something re-
fined, polished, and effortless. However, I 
have come to understand that the French 
style is not as effortless as it looks. It is in 
fact a mastery of achieving the balance be-
tween a relaxed yet dressy look.

French-style is refined just like the ar-
chitecture and the culture of the country 
and I don’t think I have ever met a french 
girl who doesn’t give a thought to her 
style. Over the years I have found that 
there is a lot that goes on inputting the 
simplest of looks together. Similarly, when 
it comes to french styles nothing is just 
thrown together for that laid-back look as 
you might think. Having said that French 
style is not difficult to pull off and is not 
entirely unattainable if you know what the 
key style elements are.

Style rules to create a French-style ward-
robe
• Shop timeless, high-quality fabrics 

that will last you a long time. Think 
in terms of cotton, silk, cashmere, 
good quality wool.

• Keep your overall look clean and 
simple. Tailored is the way forward.

• Get the right fit for your body type: 
make sure that your clothes fit per-
fectly and compliment your body 
shape.

• Stick with neutral tones such as 
champagne, blush, beige, white, ivo-
ry, camel, grey, navy blue, or black.

• Always choose comfort over trends.
• Avoid massive logos on your cloth-

ing. Use them in accessories if you 
must, like an occasional luxury

French-style elements and how to 
style them

Listed below are some ways to incorpo-
rate French dressing into your personal 
style. I will also link a few good options for 
you to shop for these French wardrobe he-
roes. At the end of the post, I have shared 
a few links to French fashion brands you 
could check out. Some I have shopped 
from before, some have been tried, tested, 
and recommended by my close friends.
Staple blue jeans and white shirt

If you look up French-style it often 
comes up with women dressed in well-fit-

ted jeans straight fit or skinny and in the 
perfect blue wash and the simple white 
shirt. but because the fit of the jeans is so 
perfect it looks flawless.

Paired with minimal makeup and red 
lips it transports you straight to the streets 
of Paris.

Satin/ silk skirts or dresses
Satin/ silk slip dresses or skirts are some 

really great French girl wardrobe staples. 
By keeping it neutral you can get a great eve-
ning look or a refined dinner party outfit.

All black
It is always a great idea to stock up on 

your blacks. Be it some tailored trousers, 
a black blouse, a good blazer or a black 
satin cami. French-style makes you realise 
you don’t have to show a lot of skin to look 
sensual. Again everything is very much 
dependent on how things fit you. Once 
you discover what suits you, you just need 
to stick with those pieces.
A good pair of white jeans

A good pair of white jeans is such a big 
part of a French girl’s wardrobe. I mean 
berets (hats) off to these women who 
make wearing white look so easy! I for one 
get so overly paranoid about spilling tea, 
coffee, or worse: curry on myself whenev-
er I wear white.

But that doesn’t take away from the 
fact that white is the holy grail of French 
Fashion. You can’t be a true French girl if 

you don’t wear your white jeans and if it’s 
straight leg then it’s even better.

Breton Stripes 
Breton stripes are as Wikipedia ex-

plains, a staple in civilian French Fash-
ion. It is one of the easiest pieces to wear 
and now comes in a range of colors. You 
don’t always have to go the classic way 
of blue stripes as the French sailors did 
and the options range from red, white, 
black to mustard stripes and beyond. I 
love styling mine with my red heels and 

a red beret but it goes very well with 
blazers, winter coats, and trench coats.
Blazer

A good blazer is not just a French 
wardrobe hero but an everyday ward-
robe essential too. We should all have 
at least 3 good quality blazers and they 
are black, camel or beige, white or ivory.

Having said that this is one area you 
can have fun with some prints, tex-
tures, or even a bit of color. Some 
popular French girl choices are dog-
tooth, bold or delicate checks, or bou-
cle blazers.Berets for cooler months

It can’t get any Parisian than a good 
old-fashioned beret and in the cooler 
months, you will see lots of Parisians 
sporting a Beret hat. I have never been 
a hat person but this past year I invest-
ed in a few and it has made such a dif-
ference. A) It saves my hair from flying 
everywhere in the ever-so-windy UK 
weather. B) They come in a range of col-
ors these days so you can match them to 
your outfits. C) They instantly make you 
look like a pro-Parisian. Je vous en prie!

Trench coat
A good trench coat is the foundation 

of your Parisian wardrobe. A trench can 
be styled in so many ways and is a clas-
sic between-seasons outerwear piece.

If you have the resources go for the ulti-
mate Burberry trench, but if you haven’t, 
I got you! You have so many good-quality 
options out there without the price tag. 
However, remember this is a coat you 
will treasure for years to come so do find 
the one that’s right for you in every way.

Some French clothing brands to shop from
Here is my list of some really great 

french brands you can shop from - 
Maie, Sezane. Claudie Pierlot, Sandro, 
The Kooples, La Redoute. Do consid-
er shipping costs to the UK now that 
we are no longer in the EU. You might 
still be able to get some of these brands 
on ASOS UK or Selfridges if you look.

Et Voila! You are now at the top of 
your French girl style! Happy styling!

Check Colourmeinstyleblog.com to find 
out more.
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Zoopla reveals the shocking amount 
house prices have risen by per day

The latest Zoopla house price index for 
August 2021 revealed that house prices 
have risen by £44 per day in the last six 
months. House prices have rocketed since 
the coronavirus pandemic began back 
in March 2020. In that time the average 
house price has jumped up by a staggering 
£17,508, so house prices have increased by 
£34 per day in that time.
The new data has also revealed the huge 
disparity in how much space homemov-
ers’ money will buy them – with the same 
amount of space costing up to twelve times 
as much in some areas compared to others. 

A foot on the ladder
The average cost for one square foot of 

property in the UK is currently £282, but 
in London, the figure rises to a whopping 
£562. However, in Wales, one square foot 
of space costs £199, in Scotland the fig-
ure is £160 and in the North East it is just 
£157. Burnley is the cheapest town in the 
UK for one square foot of property - com-
ing in at just £123.

However, larger differences in costs can 
be uncovered by looking at more local-
ised data. This reveals that in Kensington 
and Chelsea, one sq ft of space costs an 
eye-watering £1,491 – more than twelve 
times the figure for Burnley. 

Bedding in
This means that the floor space required 

in a home for a normal-sized double bed 
would cost £46,550 in Kensington and 
Chelsea. But demonstrating the disparity 
in prices across London, the cost of space 
required for a double bed falls to £12,978 
in Barking and Dagenham, London’s 
most affordable borough on a pounds per 
square foot basis. 

It is not just in London where the space 
to fit a double bed could cost a fortune – 
commuter zone prices are also very high. 
For example, in Elmbridge, Surrey, the 
space for a double bed would cost £18,766, 
whilst in St Albans, Hertfordshire, the fig-
ure is £18,443. 

Moving away from London entirely, 
Cambridge is the second most expensive 
city or town, with the equivalent space 
of a double bed costing £15,966. This is 
followed by Brighton (£14,520), Oxford 
(£14,168), and Bournemouth (£11,343). 

The property-type bias
It is not only location that determines 

the cost for one square foot, but the type 
of property. The data demonstrates that 
one-bedroom flats, which are typically 
popular amongst those getting on the 
property ladder, come at a premium when 
it comes to cost per sq ft. UK-wide, the 
average cost per sq ft for a one-bedroom 
flat is £389. However, for a two-bed house, 
this falls significantly to £270 and to £262 
for a three-bed, which is currently the 
house size that offers the best overall value 
for space.

However, particularly with Brits seek-
ing larger homes with more space, this 
figure rises to £292 for a four-bed house 
and £312 for a five-bedroom house. The 
price of three and four-bedroom homes 
are currently rising more than any other 
size of a home in the UK, suggesting the 
differences could level out. 

Gráinne Gilmore, Head of Research, 
Zoopla, comments: “The research re-
veals the scale of difference when it comes 
to how much space you can get for your 
money in different parts of the country, 

showing that location really is a key driv-
ing force behind what a home is worth. 

“The type of property also has an impact 
on the cost of space and given the mar-
ket conditions since the start of the pan-
demic, and the ‘search for space’ among 
many buyers making a move, the value of 
houses has risen more than the value of 
flats - and as a result, these types of home 
are commanding higher values per square 
foot. Those currently looking to sell a fam-
ily house could be in pole position.”

Nicky Stevenson, MD of Fine & 
Country UK, says: “As the old adage says, 
location, location, location. Properties 
that are located in sought-after areas will 
command a higher price. The price per 
square foot in a location is synonymous 
with buyer demand, which is driven by 
factors such as lifestyle offering and prox-
imity to amenities. Buyers will pay more 
for homes in areas with excellent schools, 
easy access to commuter routes and shop-
ping facilities, as well as lifestyle elements 
such as green spaces, restaurants, and en-
tertainment venues.

“Certain types of properties will also 
command a higher price, but again, this 
is down to demand. The more buyers in-
terested in a certain type of property, the 
higher the price they would need to pay 
to secure it. Since the pandemic, space has 
been the name of the game with buyers 
wanting homes that offer gardens and 
an extra bedroom or home office, espe-
cially now with so many people work-
ing remotely. Not having to commute as 
much to the office has allowed people to 
move further from city centres, which has 
pushed prices up in those areas.”

Spain house rent: Monthly 
250 bonus plan for under-35s

Spanish Prime Minister Pedro Sánchez 
has announced the creation of a month-
ly allowance of 250 euros for young peo-
ple between the ages of 18 and 35 with 
an income of less than 23,725 euros per 
year to facilitate the departure of their 
parents from home and emancipation.
This was announced at the opening cere-
mony of the 1st Spanish City Forum. Ac-
cording to the EFE agency, the benefit will 
be valid for the next two years and, in the 
case of the most vulnerable families, it can 
be supplemented by rental assistance up to 
40% of the cost.
“We are going to develop a public policy 
to reduce the age of emancipation, which 
is unbearably high in our country, so that 
young people can get access to decent 
rental housing with the support and as-
sistance of the General Directorate,” San-
chez said.
Spain has one of the highest rates of 
homeownership in the EU, with many 
young people forced to live with parents 
due to high rents, low wages, and high un-
employment. On average, people in Spain 
leave their parents’ homes aged 30, com-

pared to the EU average of 26.4 years old.
According to the Spanish newspaper La 
Vanguardia, 6.820 million euros will be al-
located for the housing rehabilitation plan 
and the urban rebuilding program. The 
government wants to carry out more than 
half a million rehabilitation measures over 
the next few years, which is the equivalent 
of 40,000 homes over the next six years.
Housing subsidies weren’t the only ones 
announced on Wednesday. According to 
El Mundo, the Spanish government has 
also announced that all young people will 
receive a cultural allowance of 400 euros 
when they reach the age of majority.
“We are going to give them 400 euros for 
the purchase of books, the consumption 
of any kind of artistic or stage activity,” 
the Prime Minister promised. “We must 
support a very important industry for our 
country, such as chemistry or shipbuild-
ing, all professions related to cinema are 
important. There will be a cultural bonus 
for youth in the budgets ”.
Sánchez’s proposed bill is yet to be 
published but will need to be voted for by 
MPs before it passes into law. 
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Are you nurturing your 
child’s unique strengths?

Human beings are complex and diverse. 
Each of us has been endowed with dif-
ferent strengths and weaknesses. How-
ever, it is quite common that people are 
more aware of their shortcomings than 
strengths. Moreover, when we ask them 
what they want to improve on, they’d of-
ten mention their weaknesses. 

Science says that the reason behind this 
is our brain’s ability to notice negativity 
first, which means we tend to see what’s 
wrong readily and frequently than what’s 
right. This is called negativity bias. Un-
fortunately, as we become parents, despite 
our immense love for our children, this 
innate ability of our brain does not fade 
away. It directs us to see our child’s neg-
ative behaviours more readily than pos-
itive ones, focusing on their flaws, over-
looking their natural abilities. Negativity 
bias, especially in parenting, distorts our 
ability to see our children fully by only 
showing us a limited array of information 
instead of the whole picture. 

But the good news is that we can reverse 
the negativity bias and train our brain to 
spot the positives first. And that only re-
quires practice. So, where do we start?  
How to reverse the negativity bias to 
nurture strengths? 
The first step is to be aware of your at-
tention- what are you focussing on?
Our brain is overloaded with informa-
tion, so it tends to filter out incoming data 
according to what you’d pay attention to. 
When I bought a new car, it seemed as if 
everyone on the road was driving the same 
model as mine. But, no, it wasn’t the case. 
The truth was that my attention was simply 
focussing on the car model that I recently 
had purchased. Being aware of my atten-
tion helped me understand that we have the 
power to choose the focus of our attention. 

Imagine your child comes home with 
test results; in most subjects, she gets top 
grades except two. In this case, your neg-

ative bias will force you to focus on bad 
grades. However, if you are consciously 
aware and direct your attention to see the 
positives, you will first applaud her for 
good results. This does not mean that you 
would not guide her on how to improve 
on the subjects that she hasn’t mastered 
yet, but by focussing your attention on 
your child’s achievements, you will nur-
ture confidence and acquaint her with 
her abilities.

One of the best ways to be aware of your 
attention is to be mindful. Mindfulness 
can help you scan your environment in-
side and out, creating a space for insight. 
The more you pay attention to your 
thought process, the easier it becomes to 
understand the resulting behaviour. Soon, 
you realise how by steering more of your 
conscious awareness toward noticing the 
positive events and feelings can begin to 
address the asymmetry of negativity bias, 
eventually transforming your disposition. 
Choose your words wisely. Are you selecting 
the right words to convey your intention?
It is equally essential to be mindful of the 
words that you choose to communicate. 
A rich vocabulary of positive words and 
phrases at your disposal can help you re-
verse the negativity bias. As parents and 
caretakers, we must understand that chil-
dren rely upon adults for the approval of 
their thoughts; the words they regularly 
hear from their parents, teachers, and 
peers form the basis of their belief system. 
Your words can help them bolster their 
strengths or you can be the source of neg-
ative self-talk. 

By paying attention to the words, wheth-
er they are criticising and humiliating or 
encouraging and admiring, you can help 
your child to build upon their strengths 
or push them into a vicious cycle of self-
doubt. The words you choose to highlight 
their small accomplishments can make a 
profound impact in understanding their 
strengths. For instance, if you observe 
your child playing well with other kids 

without any conflicts. Rather than ignor-
ing it, highlight how good she is at mak-
ing new friends. How friendly she is. Your 
positive reinforcing words help them be 
more confident about their positive traits 
and assist them in drawing strength from 
during challenging situations.
Observe your actions, Are your actions 
aligning with your intention?
Are you providing your child with various 
opportunities to explore their unique tal-
ents, or are you conditioning their minds 
based on your limiting beliefs? Our neg-
ativity bias can creep up on us, especially 
when things don’t happen as expected. 
And it is often reflected in our actions. 
Behaviours such as comparing your child 
with other kids, blaming them, and label-
ling them are guided by negativity bias 
impacting children negatively. Therefore,  
it is essential to be vigilant to refrain from 
such behaviours.

Instead of comparing your child with 
siblings or peers; tell them how they’ve 
progressed and improved from their past 
selves. Constant comparison cripples 
confidence and puts a child in a vicious 
cycle of never-ending misery and self-
doubt. Even if you cannot identify your 
child’s strength, direct your focus on their 
efforts to acquire a new skill. Observe 
what makes them lose track of time? Al-
low them to make mistakes to carve their 
path. Allow them to be themselves and set 
aside your expectations. Surround them 
with activities that correspond to their 
natural strengths. 

Also, remind them to pay attention to 
what they are good at and notice what 
they naturally enjoy. Being aware of 
strengths, preferences, and intuition can 
aid your child triumph over their doubts.

A few simple practices will embark you 
and your child on a path to discover their 
unique talents and admire good in others. 
Undoubtedly, by nurturing strengths we 
empower children to be self-assured and 
independent thinkers.

Targeted training for staff to teach 
language and numeracy skills
The government is providing funding for training to help 2 
to 4-year-olds with language and mathematic skills, as part 
of early years recovery investment.

Thousands of pre-school children will 
benefit from improved language, nu-
meracy and personal, social and emo-
tional skills, thanks to a programme of 
high-quality training and professional 
development support for early years staff.

The early years professional develop-
ment programme (PDP) is to be extended 
to around 50 new local authorities across En-
gland in the 2021 to 2022 academic year, the 
Department for Education has announced.

The £10 million extension, building on 
£20 million already invested in the pro-
gramme since 2019 as part of the govern-
ment’s efforts to narrow the attainment 

gap in the early years, is aimed at levelling 
up outcomes for children, particularly the 
most disadvantaged, between the ages of 
2 and 4 by providing high-quality training 
and professional development support for 
staff in nurseries and preschools.

Up to 2,000 early years, practitioners 
and teachers in the new areas will bene-
fit from high-quality online training de-
livered directly by experienced trainers, 
reaching up to 32,000 pre-school children 
across the country. The local authori-
ties who will benefit from the additional 
training support will be confirmed later in 
the autumn.

Training launched for mental health 
leads in schools and colleges

Pupils in up to 7,800 schools and colleges 
will benefit from a trained senior mental 
health lead tasked with identifying those 
who need support and improving access 
to specialist services.

Eligible schools and colleges will be able 
to apply for a grant of £1,200, which can 
be used to enable senior leaders to gain 
the knowledge and skills they need to 
roll out an effective ‘whole school or 
college approach’ to mental health and 
wellbeing, embedding it into their cul-
ture and making it a priority alongside 
academic recovery.

Backed by a total of £9.5 million, an-
nounced in May, this grant funding in-
cludes training on how to use existing 
mental health resources more effectively, 

identify students who need mental health 
support, and on how to improve working 
with local mental health services so that 
children and young people who need spe-
cialist help, get this as soon as possible. 
The government remains committed to 
offering this training to all state schools 
and colleges by 2025.

Schools and colleges can also access sup-
port and training to help them deliver the 
new Relationship, Sex, and Health Educa-
tion (RSHE) curriculum, which became 
mandatory to teach in 2020. The cur-
riculum includes modules detailing the 
importance of mental wellbeing, and all 
schools have been encouraged to set aside 
INSET time to review the available RSHE 
teacher training modules and guidance

Monica is a neuroscientist, N.L.P. prac-
titioner and mindfulness expert. She 
believes storytelling and a positive 
mindset are two invaluable gifts that 
can be passed on to children. Her 
passion for promoting storytelling 
and expression led her to start Author 
in Me project.

By Monica Sood, Co-founder of Author In Me
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Reliance Entertainment
books Soorayavanshi 
for a Diwali release

Following the announcement from In-
dia’s Chief Minister of Maharashtra, Ud-
dhav Thackeray approving the reopen-
ing of cinema halls and auditoriums in 
Mumbai, Reliance Entertainment has 
booked the Diwali weekend to release 
the Akshay Kumar starrer Soorayavan-
shi. Diwali is the perfect time to release 
the action-packed film to coincide with 
the fast-paced action shown in the film 
and will be released on 22nd October 
2021.  The film is directed by Rohit Shet-
ty and produced by Karan Johar, so no 
doubt that fans are surely eager to return 
to the cinema to watch this film the way 
it’s meant to be watched – on the big screen.

Akshay Kumar, who will be playing 
DCP Veer Soorayavanshi, posted on his 

Instagram, “So many families would be 
thanking Sh Uddhav Thackeray today! 
Grateful for allowing the reopening of 
cinema halls in Maharashtra from Oct 22. 
Ab kisi ke roke na rukegi - AA RAHI HAI 
POLICE” #Sooryavanshi #Diwali2021”

Sooryavanshi is the fourth installment 
in Rohit Shetty’s cop universe series, af-
ter Ajay Devgn’s Singham and Singham 
Returns and Ranveer Singh’s Simmba. 
Opposite alongside Kumar will be Ka-
trina Kaif as the leading lady. 

Sooryavanshi is presented by Reliance 
Entertainment and produced by Rohit 
Shetty Picturez in association with Dhar-
ma Productions and Cape of Good Films 
and is set to release in cinemas this Diwali.

Vicky Kaushal starrer Sardar Udham 
to premiere worldwide this Dussehra
In what looks like a glance into a riv-
eting storyline, Amazon Prime Video 
launched the teaser of Amazon Original 
Movie Sardar Udham headlined by Vicky 
Kaushal. Directed by Shoojit Sircar, the 
Amazon Original Movie is produced by 
Ronnie Lahiri and Sheel Kumar and is 
set to release on Amazon Prime Video 
during Dussehra on 16th October 2021.

 The teaser opens with the protagonist 
meticulously piecing together a docu-
ment. The focus shifts to a stack of pass-
ports, each reflecting a different name – 
Ude Singh, Frank Brazil, Sher Singh, with 
the latest one, with ‘Udham Singh’ being 
scrawled across it, being added to the pile. 
Zooming into a picture of Vicky Kaushal 
who essays the character of Sardar Udham 
Singh in the end, the teaser video sets the 
tone for an intriguing and engrossing tale 
of a patriot with many aliases but with a 

single mission in life – to avenge India’s 
most gruesome tragedy.

 Chronicling the lesser-known story 
of the legendary Indian revolutionary, 

Sardar Udham Singh, the film delves deep 
into his boundless courage to avenge the 
death of his countrymen, in an event that 

shook the British Empire.

50th Anniversary 
of the Concert for 
Bangladesh

This year we celebrate the 50th anniver-
sary of The Concert for Bangladesh (or 
concerts - plural, as there was a morning 
and an evening performance). It was the 
first-ever collaborative benefit concert of 
its kind, organised by Indian Sitarist Ravi 
Shankar and former Beatles guitarist 
George Harrison to raise international 
awareness of the plight of then-East Paki-
stan and the nearly million refugees dis-
placed in the area due to the Bangladesh 
Liberation War.

It was in Los Angeles, California that 
summer of ’71 when George Harrison was 
alerted to the scale of suffering his friend 
and sitar teacher Ravi Shankar was feeling 
about the struggle for independence from 
the ten million East Pakistani refugees 
who fled over the border from West Paki-
stan to neighboring India to escape mass 
starvation, hunger, and death.

Nearly three million people were killed. 
The crisis and dilemma were deepened 
when the Bhola cyclone and floods in 
1970 devastated the region. At that peri-
od only small funds and help were made 
available from foreign governments.

Harrison, Ringo Starr, Bob Dylan, 
Leon Russell, Billy Preston, Eric Clap-
ton, Jim Keltner, Jesse Ed Davis, Klaus 
Voorman, Badfinger, Don Nix, Delores 

Hall, Claudia Lennear, Don Preston, 
Jim Horn, Jackie Kelso, Lou McCreary, 
Ollie Mitchell, Ravi Shankar, Ali Ak-
bar Khan, Kamala Chakravarty, and 
Ustad Alla Rakha were among record-
ing artists donating their services.

In 1971, Shankar partnered with Harri-
son to produce The Concert for Bangla-
desh and raised funds for UNICEF. The 
live recording of the concert ultimately 
won the Grammy for Album of The Year.

The concerts inspired a wave of good-
will around the world, inspiring large 
numbers of people to volunteer with 
UNICEF and others to donate privately 
to the relief fund. The event also showed 
the positive impact that stars and ce-
lebrities could have on charity causes 
and provided the blueprint for the Live 
Aid concert the next decade on. People 
seemed to become more educated about 
geopolitical events almost overnight, 
due to all the news reports about the 
concert including a summary of the 
events in Bangladesh.

By 1985, around $12 million had been 
sent to Bangladesh, and sales of the live 
album and film about the organisation 
of the concert continue to benefit the 
George Harrison fund at UNICEF to 
this day. 
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Crystal healing to energize 
your home and workspace

Crystal use dates back to at least 6,000 
years ago to the Sumerians of Mesopota-
mia, and many ancient civilizations, the 
Romans, Egyptians, Greeks, and Japanese,  
used crystals to promote healing, enlight-
enment, and fulfilment. Crystals have 
metaphysical properties and are able to 
enhance psychic abilities.

There are many uses for crystals, one of 
the main reasons why people have crystals 
in their homes and lives, is to work with 
them for emotional, spiritual and meta-
physical purposes.

All crystals have complex and vastly 
different crystalline molecular structures. 
It is this structure, that gives each type of 
stone a variation in its coloring, shape, 
cleave and energetic resonance. These 
signature differences and resonances is 
where many stones can provide an ener-
getic value to the beings and environment 
around them.

I love crystals and their ability to subtly 
but profoundly change our energy, health 
and aura. We use crystals in computers 
and clocks but they can be very helpful 
in our personal lives too. In Feng Shui 
(pronounced fung shway), crystals and 
mirrors are used to quickly re-direct 
chi, the invisible energy that affects our 
homes, businesses, and even our health 
and well being.

The idea that crystals and gemstones are 
healing, and useful in resolving mental 
and physical problems, derives from the 
fact that crystals emit energies that affect 
the flow of energy. As has been believed 
for many years, disease and sickness may 
not necessarily be caused only by our 
physical bodies. What is called our “subtle 
bodies,” meaning our energy fields or au-
ras, can become imbalanced, and cause us 
to become physically sick. These problems 
are not easily cured as their origins come 
from something that is not physical. This 
is where the use of crystals and gemstones 
comes in. Used in conjunction with tradi-

tional medical treatments, the use of crys-
tals and gemstones might just be the key 
you need to open the door to a new you.

Different crystals serve different func-
tions; some improve your luck, others 
offer protection, and so on, you need to 
discuss this with a professional who can 
guide you to choose the best one for your 
home or office! Some of the most popu-
lar and effective crystals are Carnelian, 
Tourmaline, Lapis Lazuli, Clear Quartz, 
Rose Quartz, Jade, Amethyst, Citrine, 
Ammonite, Pyrite, Tiger’s Eye, Chryso-

Garnet placed under the bed can help in-
crease the romance and passion.

If you’re feeling stuck in your career, 
place a large piece of Garnet on your desk 
to reignite your passion for your work. 
Crystals can have an influence on our 
immediate environment a fact which is 
often overlooked. 

Many times, an inability to forgive our-
selves or others can impede our process in 
life. Crystals can help to break down bar-
riers to forgiveness such as anger, resent-
ment and sadness. Rhodonite (4 pieces 
minimum 7 carats) with its lovely pink 
and black marbling helps us to embrace 
the sad or angry situation and release it 
with love. 

Crystals work tirelessly to remove block-
ages of self-doubt and fear so we can em-
brace our intuitive self. The best crystals 
to wear or carry to increase your intuition 
include Labradorite and Moonstone.

There are many crystals that can in-
crease your romantic life. In general, any 
pink stone will enhance your romantic 
energy. If you’re single, place two Rose 
Quartz crystals by your bedside to assure 
that love will find you. If you’re in a rela-
tionship, place an Amethyst cluster next 
to a Citrine cluster. Cluster shaped crys-
tals assure that we all get along.

 The top 3 crystals you should be using 
to bring love in you are Rose Quartz (7 
pieces, each minimum 3 carats), Rhodo-
nite (2 pieces minimum 10 carats) and 
Rhodochrosite (1 piece minimum 15 
carats), and to keep jealousy and negativ-
ity away is Moonstone (3 pieces, each 4.4 
carats plus).

To find out how to use your crystals in 
a professional and effective way please 
contact me on 0800 247 1200 or 07405 
926901 or contact@astrostones.com. 
And visit www.astrostones.com

**keep your crystals out of reach of small 
children and pets at all times as some crys-
tals can be toxic and a choke hazard**

colla (known as Goddess Stone), Rho-
donite, Hematite, Red Jasper, Onyx, 
Selenite, there are many more too used 
in different situations!

Citrine increases our confidence in the 
relationship, and the Amethyst makes 
us feel more agreeable and loving toward 
each other. Wearing Watermelon Tour-
maline helps you feel worthy of a great 
relationship. Pink Calcite calms emotions 
in a heated relationship. Rose Quartz or 

Aries
Your ruling planet Mars traveling 

through Libra forces you to pick your bat-
tles in relationships and handle conflicts. 
On the 8th, as the sun overcomes Mars 
you feel refreshed, but still unable to speak 
your mind. Problems are solved through 
productive conversation though and it’s 
important to address what’s bothering you 
before the emotional full moon (in your 
sign) on the 20th.
Taurus

You will easily make new friends. Your 
eloquence will be at a very high level. You 
will feel good in the company of people 
with intellectual interests. You will want 
to deepen your knowledge, sign up for a 
course or group classes. With Mercury 
retrograde through the 18th in your daily 
grind sector, you’re working hard (yet feel 
like you’re hardly working) and not get-
ting paid nearly enough for your efforts. 
Gemini

Your emotional life will flourish - this 
applies to both lonely people and those 
in relationships. In your free time, think 
about your rest. Everyone, even the small-
est step, think carefully. Both the new 
moon in Libra on the 6th and the full 
moon in Aries on the 20th bring up finan-
cial complications for you.
Cancer

You will observe a significant develop-
ment of your social life. From now on your 
free time will be absorbed by new friends 
and new classes. However, do not take too 
many things on your shoulders because 
you can not do it! As the sun squares off 
with life-changing Pluto on the 17th, you 
receive a generous boost from a business 
partner or close friend.
Leo 

Use a little humor this month as the 
difficulties of everyday problems relat-
ed to work or relations are easier to bear 
that way. If you learn to laugh at yourself 
and take on a greater distance of certain 
things, then you have a chance to achieve 
really great success in life. Mercury is ret-
rograde through the 18th and you should 
be especially careful with your expendi-
tures. Some unexpected costs come up 
around the 9th forcing you to dip into an 
emergency fund.
Virgo

There will be some unexpected turn of 
events in your life arranged so far. Obliga-
tions will prove to be a challenge, but you 
can manage everything if you really want 
to. With sweet Venus traveling through 
your home sector (from the 7th), you’re 
also feeling called to put some extra love 
(and money) into your house.
Libra

October will be a month for you in 
which you’ll shine with creativity, courage, 
and rapid action. Like a magnet, you will 
attract the attention of others, especially 

those of a different gender. When Mars 
squares off with transformative Pluto on 
the 22nd, you’re due for a reckoning with 
your finances. Check your balances. Once 
Mars enters Scorpio on the 30th, more op-
portunities to earn bring a sense of relief.
Scorpio

You will make many new, interesting ac-
quaintances. You will stay in new places so 
far and will take part in new events. As for 
the love sphere, October will be very hot. 
Money planet Venus begins her annual 
journey through your income and finance 
sector on the 7th. You’re attracting better 
clients, and even experiencing a boosted 
credit limit.  But be careful on both the 9th 
and 26th when you may invest in some-
thing that really is too good to be true. 
Sagittarius

You will be able to make sure that every-
thing you do is going the way you want. 
Give all your attention to new, important 
projects. Let all the trivial, insignificant 
matters set aside for a while, let your field 
of activity be clean. Money should start 
moving again once Saturn stations di-
rect on the 10th. It’s worth sending some 
emails or making a few annoying phone 
calls to expedite the process.
Capricorn

If the previous month was a successful 
month for you, in which you managed 
to strengthen your mental strength and 
free yourself from everyday problems and 
doubts, in October you will enter in an op-
timistic mood. You will fight people who 
will want to destroy your self-confidence. 
Allow yourself to dip into a rainy-day 
fund if necessary this month, especially 
after Saturn stations direct on the 10th.
Aquarius

October will be the month in which 
you clearly mark your personality. On the 
horizon, there will be opportunities for 
some changes, but before you follow them, 
check if they are really heading in the 
right direction. You will have a head full 
of ideas, but your money has been tight 
since Jupiter stationed retrograde back in 
June. You will get some relief when Jupiter 
moves forward again on the 18th.
Pisces

In October your ambitions will come 
forward. But keep in  mind that mate-
rial values   are not the most important 
in life. Ensure that spiritual values   and 
your own ideals become the first prior-
ity for you. Organize your world, clean 
up your feelings and thoughts.The 
full moon in Aries on the 20th brings 
a harsh reality check about managing 
your finances. Luckily your cash flow 
improves on the 30th.

For more contact me on 02045134006

By Mansoor Malik, professional astrologer and mind reader
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